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What does the future of work, shoping and education areas look like...? What´s the next?

What changes have been a key throughout history?

W O R K  A R E A S S H O P P I N G  A R E A S E D U C A T I O N  A R E A S

“We’re starting to notice that office space is not so much about 
the workspace itself; it’s really about making a working commu-
nity, and for people to have a place that they want to come to, 
where ideas are nurtured and the future is determined”

Ron Bakker, 
architect of the Edge

Larking Administration Building 
by Frank Lloyd Wright, 1904

Taylor says that work is as 
an assembly line but Wright 
questions this principles. 
Managers are in the main floor 
and employers are above the-
se ones.
In addition there is a restau-
rant and a terrece  upstairs 
where people can get some 
fresh air.

Cervantes School classroom,
1918

The school group had the ge-
neral purpose of the Gradua-
te Schools at the time.
The use of metal structure in 
this buildings allows large in-
terior spaces without inter-
mediate supports and drill the 
front of the construction with 
large glazed windows; class-
rooms are illuminated areas 
and all of them have a biggest 
contact with the outside. Co-
rridors are use to gym classes 
or like school yards.

Art School in Tenerife by GYP 
architects, 2014

A place which offers to the stu-
dents innovative areas for an 
experimental and creative tea-
ching. Besides it understand 
very well how to use unoccu-
pied spaces like an essential 
part in the building design.

Evelyn Grace academy in 
London by Zaha Hadid, 2010

An opportunity to broaden the 
educational diversity of a Lon-
don area. Following the princi-
ple of ‘schools within schools’, 
the design generates natural 
patterns of division within hi-
ghly functional spaces which 
give each of the four sma-
ller schools a distinct identity, 
both internally and externally.

Bauhaus school by Walter 
Gropius in Weimar, 1919

The Bauhaus has a special 
role to play in the history of 20th 
century culture, architecture, 
design, art and new media. 
As a School of Design, the 
Bauhaus revolutionised artistic 
and architectural thinking and 
production worldwide, and is 
considered a headstone of 
the Modern age.

DEGREE PROJECT
Art School in Segovia, 2011

From the study of the situation 
of the area in relation to the 
city, the park and nearby buil-
dings, the objective of the pro-
ject is a relationship between 
the building, the surrounding 
environment and distant envi-
ronment through physical and 
visual connections. Like this, 
the result is a natural space 
where training is very nice.
The design is based on the 
use of four elements: walls, 
courtyards, ramps and vege-
tal roofs which repeat several 
times to shape the building. 

“There are new ways to access to the information, but that is 
not learning. This one is a mental work which consist in looking 
for information, questioning and comparing it...and these fun-
damental operations do not change, although today we use 
the computer to made them. But the mental operations nee-
ded to build knowledge remain constant. “

Fabio Tarasow,
Project Director of Education and New Technologies

FLIPPED CLASSROOM, is a 
form of teaching-learning sys-
tem in which students learn 
new content online by wat-
ching video lectures and the 
homeworks are done in class.

Osram offices by Walter Henn, 
1965

BÜROLANDSCHAFT, “lands-
cape office.”
Design is based on groups of 
furnitures which promote the 
people and data flow.
The organization, that seems 
apparently by chance, is the 
result of a detailed analysis of 
the people and the informa-
tion.

Microsoft’s Amsterdam Head-
quarters by Sevil Peach and 
Veldhoen + Co, 2012

HOTDESKING, the design 
boasts a variety of types of 
work areas that include “tea-
mwork benches, enclosed 
and semi-enclosed meeting 
rooms, open informal meeting 
areas, concentration booths, 
individual work carousels and 
work lounges.”

“Citizen Space” 1st Cowor-
king Space in San Francisco 
by Brad Neuberg, 2005

COWORKING is a style of 
work that involves a shared 
working environment and in-
dependent activity. It has 
been a good solution to the 
crisis for freelance workers.

Deloitte offices in Amsterdam 
by PLP Architecture

THE EDGE, the most innova-
tive and energy-efficient com-
mercial building in the world. 
There, the day starts with a 
smartphone app developed 
with the consulting firm Deloit-
te. From the minute you wake 
up, you’re connected. The 
app checks your schedule, 
and the building recognizes 
your car when you arrive and 
directs you to a parking spot. 
Then the app finds you a 
desk, because nobody have 
one. Workspaces are based 
on your schedule. Wherever 
you go, the app knows your 
preferences for light and tem-
perature, and it tweaks the 
environment accordingly.

Google offices in Tel Aviv by 
Camenzind Evolution, in colla-
boration with Setter Architects 
and Studio Yaron Tal, 2013

A new milestone for Google in 
the development of innovative 
work environments. Design is 
a very important part.

H&M Store in Barcelona by 
Mariscal, 2008

FLAGSHIP store has a parti-
cular job to do in drawing at-
tention to the brand, broad-
casting its brand status and 
marking itself out against its 
competitors. Everything it 
does, it does to get noticed.

Ugg Warming Station in New 
York, 2014

The brand uses a truck to 
promote the products. The 
event takes place on febrary. 
They count on a famous per-
son who offers hot drinks and 
serves as a strategy to attrack 
a big number of people.

Tesco Homeplus Virtual Su-
bway Store in South Korea

The backlit billboards emulate 
the aisles of the supermarket, 
such that otherwise-idle com-
muters could shop using their 
smartphones while they are 
waiting in the subway.

Habitat by Terence Conran, 
1964

Practical items store with whi-
te walls and unglazed floor ti-
les. 
Boutique which in the future 
will be a store chain.

Joseph store in London by 
Eva Jiricna, 1989

A limited palette of materials 
was selected for the finishes, 
to achieve a neutral back-
ground against which the 
merchandise would shine.

Selfridge in Oxford Street by 
Daniel Burnham, 1909

Based on the department 
store, Selfridge found the kind 
of shop we know today. All 
the inventions of the time are 
used as commercial strategy. 

Epicenter, Prada Store NY by 
Rem Koolhaas/OMA, 2001

Store like a destination, a pla-
ce where events take place.
It is a store, but in addition it 
has a stage which is used 
for performances and fashion 
shows. The exhibition system 
is mobile, what allows change 
everything and configure the 
interior shop.
Koolhaas use the public spa-
ces language to create an in-
door area.

Oki-ni store in London by 6a 
architects, 2001

Items of clothing only can be 
tried on in the shop. These 
garments are sent later from 
the warehouse to the custo-
mer´s home.

Comme des Garçons In Ber-
lín, 2004

POP UP STORES are tempo-
rary retail spaces that sell mer-
chandise of any kind. Pop-
ups are exciting because they 
create short-term stores that 
are just about as creative as 
they are engaging.


